
Summary of Health Consumer Organisations supported by Medicines Australia Member Companies
For the period: 1 January 2017 - 31 December 2017
Company: Astellas Pharma Australia Pty Ltd

Name of Health Consumer Organisation Description of and/or purpose of support
Nature of support (monetary value or 

equivalent) or description of non-financial 
support

Prostate Cancer Foundation of Australia 
(PCFA)

Funding to support the following programs and activities:
1.  The PCFA Parliamentary event on advanced prostate cancer -  "Not too old for 
life: Giving Aussie men of all ages a fair go" ($54,300)
2.  Donation to PCFA as part of participation in the Big Aussie BBQ campaign to 
raise awareness of prostate cancer during Prostate Cancer Awareness Month 
($1500)
3. A series of digital patient education forums across 2017 and 2018 "Ask the 
Expert Webcast" for the prostate cancer community including prostate cancer 
patients, carers and family/friends ($75,000)

$130,800

Heart Lung Transplant Trust Victoria 
(HLTTV)

Donation to HLTTV to support a patient project survey for patient information 
booklets $1,000

Transplant Australia Funding to support the Fit for Life! program across Australia.  Financial support 
went towards the promotion of the program in transplant units across Australia, 
awareness of the program in the community, appointment of ambassadors in each 
state and educational workshops throughout 2017

$25,000

Australian New Zealand Society of 
Nephrology (ANZSN)

Funding to support an "Indigenous Patient Voices Symposium".  Funding supported 
travel, accommodation and hospitality for patient/carer attendees and event costs $15,000

Australian and New Zealand Urogenital 
and Prostate Cancer Trials Group 
(ANZUP)

Support of the Below the Belt Pedalthon activity raising  awareness of testicular, 
prostate, kidney and bladder  cancers. Funds provided supported:
1. Entering a team of riders ($4,400)  2. A corporate donation to support the riders 
($6,000)
3.  Support of the BBQ lunch for event attendees ($3,000)
4. Development of consumer programs through 2017 including website and app 
development, workshops and symposiums ($20,000)

$33,400


